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Ann Gish
Interior designer Ann Gish founded her brand in 1991 after a client 

rejected a custom tablecloth. Completely miffed, Ann decided (briefly) 

to design and sell capes, starting with this first custom tablecloth. 

After three days, she realized the market for custom capes was 

limited, but began to develop washable silk napkins and placemats. 

This involved a commercial laundry using a mangler, Ann herself not 

being able to sew in a straight line, and first pitching the designs at 

the LA Mart on the day the Gulf War began. Despite this inauspicious 

beginning, her designs were a hit. Following her luxury tabletop 

designs, Ann expanded into luxury bed linens, becoming known for 

washable silk bedding, luxe embroideries, and refined details. 

Ann’s drive, willingness to experiment, and high design & workmanship 

standards still guide us today. 

HOW

BEGAN



ur historyO
1991: Ann pitches washable tabletop and napkins to Mottura at the LA 
Mart

2011: Ann opens her flagship NYC store at 4 West 20th Street

1993: First exhibition at Accent on Design in NYC

1994: First exhibition at High Point Market

2000: Ann introduces Ready-to-Bed, a line of washable silk

2016: Ann Gish for Global Views debuts with a line of furniture to rave 
reviews

2002: Ann’s store opens in Coral Gables, Florida

2019: Ann passes away. The business moves to Massachusetts. Ann’s 
husband David and daughter Jane lead the business

2022: Ann Gish wins the ARTS Award for the second time

2021: The Met x Ann Gish launches in the fall

2020: Ann is honored at the 2020 ARTS Awards

2007: Ann Gish wins the ARTS Award, given by ART and the Dallas Market 
Center, for best home textile brand, for the first time

2009: Opening of Ann’s NYC showroom at the New York Design Center

2024: Ann Gish wins the ARTS Award for the third time



is known for luxurious bedding 

with exquisite detailing and 

construction, along with innovative 

fabrics and designs.

Ann Gish



is our bridge line, taking the same high 

design and fine finishing but creating 

bed linens out of blends and cottons, 

rather than the silks and embroideries of 

Ann Gish.

Art of Home
The



reinvents our Ready-to-Bed collection in 

sustainable lyocell. Easy care and luxury 

all in one.

Ready-to-Bed 2.0



The Met
Launched in Fall 2021, our home 

textile collaboration with the 

Metropolitan Museum of Art has 

garnered rave reviews.

Designs inspired by 



We are inspired by the museum’s vast collection 

and have designed textiles based on works in 

every curatorial department. From embroideries 

based on an Edo-period Japanese lunchbox to 

sheeting featuring detailing inspired by a Babylonian 

doorknob, we seek to honor and elevate the breadth 

of art and artifact at The Met with our designs. We 

continue to experiment and innovate, most recently 

collaborating with Lingua Nigra to create cast-brass 

adornments for pillows based on ancient jewelry.



On Screen
Ann Gish design designs regularly 

appear on television and film.  

Featured below are scenes from 

Inventing Anna, And Just Like That, 

The Equalizer, and Only Murders in 

The Building.

Ann Gish



Ann Gish is sold in fine home design stores in the United States, 

Canada, and select locations overseas, as well as to trade customers 

and through anngish.com.

Ann Gish is based in Massachusetts, with showrooms in New York City 

and High Point, North Carolina. Ann Gish is designed in the US and 

produced in Portugal, India, China, and the US. The company is led by 

Ann’s husband, David, and daughter, Jane. 

Customers
Ann Gish

The Ann Gish customer is 35+, female, 

high net worth. She lives in a major 

metro area and likely has a second 

home.  She discovers Ann Gish through 

her favorite home design store, her 

interior designer, high-end website, or 

anngish.com

She adores Ann Gish for its beauty and 

quality, but the originality of the designs 

are really what speak to her, and our 

customer experience keeps her coming 

back.

on 2024
www.anngish.com

Conversion rate .9% (up from .5% in 2023)

AOV $752 (up from $701 in 2023)

183K sessions (up from 167K sessions in 2023)

www.anngish.com

hello@anngish.com

+1 212 969 9200

Ann’s husband, David, and daughter, Jane. 

Ann Gish




